Bord Bia encourages diners to Just Ask! 
Thursday 30th April 2009 Bord Bia today announced Longueville House Hotel, Mallow, Co. Cork as the first recipient of the “Just Ask Restaurant of the Month” award.  The award was presented to proprietor-chef William O’Callaghan to commend the information and detail provided on his menu regarding the origin of the food served in the restaurant. 
The award, organised in conjunction with Georgina Campbell’s ireland-guide.com website, is one of the many promotional activities planned for Bord Bia’s recently launched Just Ask campaign, which encourages consumers to ask where the food (particularly meat) on their plate comes from when dining out. The campaign, which also urges chefs to take responsibility for providing information on food origin, will build on and replace the Féile Bia programme. 
According to Aidan Cotter, Chief Executive, Bord Bia “this new approach is a more cost effective use of resources, more successful and provides increased transparency for consumers regarding the origin of food. I’m delighted to say we’ve had a great response from the foodservice sector and we look forward to working with, and promoting, chefs who provide customers with information and reassurance as to where their food comes from.”  
Bord Bia is also delighted to confirm support for the Just Ask initiative from Euro-toques Ireland, the Irish branch of the European Community of Chefs & Cooks.  Recently appointed Euro-toques Commissioner General and Head Chef at the Wineport Lodge Feargal O’Donnell commented “We would encourage consumers to think about the provenance of their food when eating out.  Sourcing as locally as possible has always been central to the Euro-toques ethos, and in the current climate it is more important than ever to support local producers.  Restaurants have the opportunity to use their menus as a valuable marketing tool - providing transparency to their customers and in turn crediting their suppliers for quality produce.  We look forward to working with Bord Bia going forward in order to highlight chefs that are passionate about using local and regional food”.

IFA President Padraig Walsh was on hand to offer his support to the campaign “Ireland’s foodservice sector, valued at almost €550 million in 2006
, is fundamental to the success of many Irish food suppliers, both large and small. However, it is estimated that as much as 90 percent of poultry and 60 percent of pigmeat sold at foodservice level consists of imported products. Consumers are entitled to know the origin of the meat on the menu and I encourage them to be upfront and always ask for this information.”

A number of promotional activities are already underway to support the Just Ask campaign including broadcast, print and online advertising during key eat-out weekends.  As part of an ongoing initiative to highlight restaurants around the country that are demonstrating ‘best practice’ in providing their customers with information, Bord Bia has invited restaurants to submit copies of their menus and sourcing statements.  Respondents to date include: itsa4 Restaurant, Dublin; Gleeson’s Townhouse & Restaurant, Roscommon; Powersfield House, Dungarvan; Rathmullan House, Co Donegal and Nash 19, Cork – just some of the many restaurants that are committed to sourcing locally and passing this information on to their customers, so that they don’t have to “Just Ask”.  
Tips from Bord Bia for Ireland’s Foodservice Sector 
· The ideal way to educate diners about where their meat comes from is to simply list the country of origin and supplier information on the menu

· Explain the Just Ask campaign to all staff - tell them to expect questions from diners regarding the origin of their meat

· Ensure that all waiting / service staff are aware of the source of ingredients, especially meat, so they can handle queries with confidence. 
For further consumer or trade information visit the website: www.bordbia.ie/justask 
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